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JOB DESCRIPTION QUESTIONNAIRE 

Product Analyst
Product Management 
Product Manger
 15 June 2016
Yumi Alanoly

Summary:  Briefly state the general function of this job in 1-3 short sentences. 

Essential Duties and Responsibilities:  List the duties and responsibilities of this position.  
Begin with those considered to be the most important and work down to those that are of a lesser 
importance.  List no more than 10 primary duties. 

Knowledge, Skills, and Abilities:  Please list the Knowledge (education, certification, past 
experience), Skill (level of competency or proficiency needed for task performance), and 
Abilities (traits or capabilities necessary to perform the duties of the job).  List no more than 10. 

HR Use Only:  Formal Job Description Completed on: 


	Summary  Briefly state the general function of this job in 13 short sentences: The Product Analyst helps the Product Management team gain more insight into our products from a marketing perspective. This data collection helps us better understand our potential and current customer bases, the current field of competition for our products, and its current price structures. These reports can also help the company develop an appropriate marketing strategy for products aimed at a certain demographic.
	importance  List no more than 10 primary duties: 1. Online research and data collection of Energy Focus competition to create and maintain competitive analysis reports.  2. Researching/analyzing key verticals (Healthcare, Retail, Higher Education, Commercial, Industrial, Military and Maritime) to trend market conditions and messaging.   3. Supporting team members in the Product Management groups to design and execute new product road maps and tactics.  4. Working with agencies and external vendors as needed to execute on objectives.5. Design, program and analyze customer specific surveys used to better understand customer needs and address critical business issues6. To become an expert on competitor functions, products, and pricing7. Identify industry trends (technology, product offerings, pricing, trigger events).  
	Abilities traits or capabilities necessary to perform the duties of the job  List no more than 10: 1. A positive outlook and self-motivation to find out more about the competition and be ahead of the curve. Thinks outside the box.  2.  Demonstrated skill in being highly organized with the ability to manage multiple priorities and projects simultaneously to meet deadlines.3. 0-2 years of experience in Market Research and Product Analysis4. Bachelor's Degree in Marketing, Business, Economics, or Communications (or an Industrial/Electrical/Mechanical Engineering with Business/Marketing focus). 5.  Applicants should possess creativity, data judgment, ability to multi-task under duress with exacting precision, and business acumen in addition to strong marketing and data analytics foundations.6. Demonstrated written, verbal and presentation skills.7. The ability to gain credibility and use it to benignly influence the business.8. Demonstrated proficiency in standard office software (particularly Word, Excel, PowerPoint, Access, Outlook and major browsers such as Chrome, Firefox, Edge).


